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THAN ANY OTHER BRAND.

Among consumers presented with a list of other real estate organizations,

the CENTURY 21® System was identified as the real estate brand with the highest
level of brand awareness according to a 2013 Millward Brown consumer survey
— a trend we have upheld since 1999.

“Please tell me which of these real estate agencies you have ever seen or heard of?”
(Base: 1,200 respondents: Sold or purchased a home in the past 2 years, or

plan to sell or purchase a home in the next 2 years; Results significant at a

90% Confidence level)

Coldwell : Keller
RE/MAX Banker Prudential Williams
(o)
ERA Real Realty Weichert
Living Executives Realtors

“Which of these agencies, if any, is the most recognized name in real estate?”
(multiple choice question) (Base: Consumers Aware of Brand. Results significant
at a 90% Confidence level)
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www.century21.com/careerfranchise

The CENTURY 21 System is the
world’s largest residential real estate
sales organization.
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More f Facehook fans and yTwitter
followers than any other real estate brand.

CENTURY21.COM IS THE MOST VISITED
REAL ESTATE FRANCHISE WEBSITE,
with the highest

number of unique

visitors of any

franchise website

in the industry

according to a recent

Comscore survey.

Are you ready to step out of the
shadows and join this elite force of
CENTURY 21 Agents?
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Study Source: 2013 Ad Tracking Study. The survey results are based on 1,200 online
interviews with a national random sample of adults (ages 18+) who are equal decision
makers in real estate transactions and who have bought or sold a home within the
past two years or, plan to purchase or sell a home within the next two years. Brand
awareness, Consideration and Likelihood to Recommend questions based on a sample
of 1,200 respondents. Results are significant at a 90% confidence level, with a margin
of error of +/-2.4%. Recognition and Respected questions based on those who had
awareness of the brand. Results are significant at a 90% confidence level, with a
margin of error of +/- 2.4%. The study was conducted in two waves by Millward Brown,
a leading global market research organization during the following time periods: Wave
1: February 4th — February 18th 2013 Wave 2: September 30th- October 14th 2013
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